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EXPERIENCE 

Marketing and Sales Manager - Dominique Limongy Creation 
DEC 2024 - PRESENT, Remote, France | Industry: Design  

- Led and implemented a social media strategy targeting EMEA and US markets, 

driving a 40% increase in Instagram followers and a 22% boost in engagement 
through content creation (articles, photography, videography). 

- Developed and managed export sales plan from France to the US, handling 
client communication, expectations, logistics, and customer care to ensure 
smooth shipments and satisfaction. 

Digital communication advisor - NN Group 
SEPT 2023 - AUG 2024, Hybrid, Netherlands | Industry: Fintech & Insurance  

- Led internal communication campaigns for HR-related events with budgets up 

to €10,000, exceeding attendance targets by 30% and increasing engagement 
rates for online events by 20%. 

- Trained marketing and communications teams on digital tools (Poppulo, 
PressPage, Sendible), creating learning materials and leading sessions to 
enhance team capabilities. 

Marketing manager EMEA - Locus Robotics 
MAY 2022 - JUNE 2023, Hybrid, Netherlands | Industry: SaaS  

 - Developed and executed regional marketing strategies across print, digital, 

and social media, driving brand visibility in the EMEA region and surpassing 
lead generation targets by 10% at trade shows. 

- Led professional trade show marketing, managing budgets up to €40,000, 
coordinating with stakeholders and external agencies (venue partners, booth 
design, graphic design) to deliver impactful events. 

- Created tailored content to support strategic marketing goals, achieving a 6% 
average engagement rate per post on LinkedIn and increasing brand awareness 
through targeted campaigns. 

Digital communications manager - Aegon 
NOV 2018 - APR 2022, Hybrid, Netherlands | Industry: Fintech & Insurance  

- Led digital communications strategy across internal and external platforms, 

SKILLS 

Digital & Content Marketing​
Social Media Strategy​
PR & Brand Positioning​
SEO & Website Optimization​
Project & Event Management​
Internal Communication Systems​
Challenger Sales methodology ​
Agile & Waterfall PM 
methodologies  

TOOLS 

Press Page​
Sendible​
Falcon.io​
Asana​
Poppulo​
Google Analytics​
Power BI​
Salesforce​
Eloqua ​
MailChimp  

LANGUAGES 

French (Native) ​
English (C2)​
Dutch (B1) 

HOBBIES 

Embroidery ​
Traveling ​
Antics (Family of art dealers)​
Board Games ​
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launching employer branding, sponsorships, and corporate messaging 
initiatives—achieving 40% internal engagement and a 2,500% Instagram 
follower increase. 

- Revamped corporate intranet and newsletter, overseeing stakeholder 
alignment, design, and implementation—resulting in a 30% increase in intranet 
usage and a 53% newsletter open rate (up from 12%). 

- Managed cross-functional teams and vendors to execute high-impact 
communication campaigns, including video production, social media, and 
internal engagement initiatives—driving a 60% participation rate in internal 
events. 

- Executed data-driven social media and internal engagement strategies, 
achieving 6% external and 25% internal engagement rates, significantly 
enhancing brand visibility. 

EDUCATION 

B.A. International Communication management, Bacardi & 
Signify internships (Graduated 2018) 

Google certificate Project Management, on going  

 


